
Audigent 
& NextRoll
Pioneering privacy-forward audience 
solutions with the Protected Audience API

NextRoll’s existing Privacy Sandbox integration, combined 
with Audigent’s proactive creation of thousands of interest groups 
across a potential audience of over one billion browsers, facili-
tated large-scale testing and enabled a campaign that delivered 
nearly five million impressions across 42,000 domains.  

This collaboration validated the Protected 
Audience API’s potential for upper-funnel audience 
targeting and generated key insights for the 
industry while maintaining user privacy. 

Audigent, part of Experian, and NextRoll partnered 
to pioneer a first-of-its-kind privacy-first audience 
targeting solution, leveraging the Protected Audience 
API to activate Audigent’s interest groups on the 
AdRoll demand-side platform (DSP).

https://privacysandbox.com/

At a glance



“As an industry, we need to embrace the fact that 

like ours to continue to activate data at scale while 

become the cornerstone data asset for our media 

” 
Jake Abraham, Head of Strate
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Unlocking new 
possibilities through 
partnership

“Protected Audience and 
interest groups certainly 
open the door for data 
companies like ours to 
continue to activate data 
at scale while championing 
consumer privacy.”

Jake Abraham,
Head of Strategic Partnerships, 
Experian Marketing Services



Audigent faced a unique challenge when considering 
the Protected Audience API as a new paradigm 
for audience targeting: a lack of readily available 

of Interest Group creation and buying, Audigent 
took the initiative to build a basic, in-house 

commitment to driving Protected Audience API 

NextRoll, having already invested in integrating 
with Privacy Sandbox technologies and building 

infrastructure allowed them to quickly adapt to 
the delegation of interest groups, demonstrating 

Building the testing framework: 

successfully activated over 1,100 interest groups 

showcasing their ability to handle large-scale data 

NextRoll aimed to validate the activation of Audigent’s 
data through the AdRoll DSP but also unlock which 
inventory was purchased, how it was priced, and 

connecting browsers to interest groups across 
Audigent’s network of publisher websites and 
running a two-week campaign delivering nearly 

However, this integration process was not without its 

the restricted Interest Group delegation quota, the 

to design around limitations in the number and size 

NextRoll addressed the Interest Group limitations 
through careful design and planning, and Audigent 
has actively shared their feedback with the Privacy 

ecosystem feedback, contributed to ongoing 
improvements to the technologies including the 

Audigent faced a unique challenge when considering 
the Protected Audience API as a new paradigm 
for audience targeting: a lack of readily available 

of Interest Group creation and buying, Audigent 
took the initiative to build a basic, in-house 

commitment to driving Protected Audience API 

NextRoll, having already invested in integrating 
with Privacy Sandbox technologies and building 

infrastructure allowed them to quickly adapt to 
the delegation of interest groups, demonstrating 

Building the testing framework: 

successfully activated over 1,100 interest groups 

showcasing their ability to handle large-scale data 

NextRoll aimed to validate the activation of Audigent’s 
data through the AdRoll DSP but also unlock which 
inventory was purchased, how it was priced, and 

connecting browsers to interest groups across 
Audigent’s network of publisher websites and 
running a two-week campaign delivering nearly 

However, this integration process was not without its 

the restricted Interest Group delegation quota, the 

to design around limitations in the number and size 

NextRoll addressed the Interest Group limitations 
through careful design and planning, and Audigent 
has actively shared their feedback with the Privacy 

ecosystem feedback, contributed to ongoing 
improvements to the technologies including the 

https://privacysandbox.com/

A collaborative 
approach to Protected 
Audience API testing 
and validation

Together, Audigent and 
NextRoll activated interest 
groups across Audigent’s 

publisher network and ran 
a two-week campaign, 
delivering nearly five 

million impressions across 
42,000 domains.



The work between Audigent and NextRoll demonstrates 
the power of collaboration in advancing the Privacy 
Sandbox initiative. By combining their respective exper- 
tise and resources, they were able to accelerate their 
testing capabilities and generate valuable insights for 

Audigent’s initial testing in March 2024 proved 
that Interest Group creation is achievable at scale 
within the Protected Audience API framework. 

Lab, underscored the technology’s potential for 
large-scale audience targeting and represent an 

achievable scale for widespread data activation. 

Protected Audience API’s potential for upper-funnel 
audience targeting. Prior to this, the technology 
had primarily focused on remarketing. The testing 
also revealed, as Protected Audience currently 
functions, a requirement to tailor Interest Group 

to new recommendations for improving the API 
being shared with the Privacy Sandbox team. With 
ongoing improvements, interest groups created 

Looking ahead, Audigent plans to scale their testing 

with NextRoll, test CPM variability, and more. NextRoll 

and much work remains. However, they view their 
 

 
ance of continued collaboration and innovation.

“
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Roli Saxena, CEO at NextRoll
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Results and Learnings

“While there’s still work to be 
done, this partnership with 
Audigent marks a significant 
step forward for the industry.”

Roli Saxena,
CEO, 
NextRoll

Visit privacysandbox.com 
to see more success stories 
from companies testing 
the Privacy Sandbox


